Workshop on Collusion in Markets

Thursday, 12 December 2024
10:30-18:00

Tinbergen Institute Amsterdam, room 1.01

Organizers: Evgenia Motchenkova, José Luis Moraga-Gonzalez, Sander Onderstal, Maarten

Program
10:00-10:30

10:30-11:10

11:10-11:50

11:50-12:30
12:30-13:30
13:30-14:10

14:10-14:50

14:50-15:30

15:30-16:00

16:00-16:40

16:40-17:20

17:20

18:00

Pieter Schinkel

Tea & coffee

Sindri Engilbertsson (U Amsterdam) How the design of cartel fines affects prices: Evidence
from the lab

Holger Rau (U Gottingen) Partial cartels and umbrella effects: An experimental study

Catarina Marvao (TU Dublin) CEO overconfidence and collusion

Lunch

Marit Hinnosaar (U Nottingham) Influencer cartels

Simon Martin (U Vienna) Algorithmic cooperation

Martin Bichler (TU Munich) Revenue in First- and Second-Price Display Advertising Auctions:
Understanding Markets with Learning Agents

Coffee & tea

Xavier Lambin (ESSEC Business School) Less than meets the eye: Simultaneous experiments
as a source of algorithmic seeming collusion

Jan Svitak (ACM, Tilburg U) Tacit (algorithmic) collusion at the ACM

Drinks

Dinner (upon invitation)



